
 

 

 

 
AI Ethics for Media Guidelines 
 
Objective: Media companies face a variety of AI Ethics threats: Misinformation, disinformation, facial 
recognition, deep fakes, AI-automated content, biased data sets, privacy breaches, security attacks, AI 
voice replication, content hacking and tampering, digital advertising fraud, and surveillance, among 
others. As artificial intelligence-driven practices emerge on the journalistic side and the business side of 
media companies, it is essential that they build an ethical framework to protect their consumers from 
harm and to protect their brand names from credibility erosion. As AI regulation is under way in 
countries around the world, it is essential to self-regulate and bake a culture of AI ethical best practices 
into the workflow of every traditional and digital native media company.  
 
Tactics: AI Ethics for Media is a not-for-profit research and events company and a sister company to 
Data & AI for Media, founded at University of Oxford’s Reuters Institute for the Study of Journalism in 
2012, and now based in the United States. Together with the World Economic Forum’s AI and machine 
learning practice, based in San Francisco, AI Ethics for Media will produce research, ethics guidelines, 
ethics culture integration tools and events to inform and inspire the discipline of ethics into every AI-
driven project and process at participating media companies. 
 
The key focus areas for AI ethics for media are: 
 

• Fairness – inclusion of all groups; avoidance of bias with foundational training data sets 

• Transparency and Accountability – Explain to the public about how company uses AI and in 
which instances. Regularly update and express the company’s use of AI to the audience. When 
mistakes are made, express sincere regret and ensure the error won’t be repeated. 

• Humanity – Journalism- and media-based organizations should vow to do no harm to people 
who use their AI tools and platforms 

• Privacy – Make privacy and compliance with GDPR and other privacy policies a key focus  

• Security – Maintain best practices in cybersecurity, and ward against incoming threats, such as 
machine-learning-driven “data poisoning” attacks.  

• Diligence – Stay on top of AI trends, knowing that innovative and threatening forms of AI and 
machine learning will always outpace the ability of ethics guidelines to catch up 

• Oversight – As autonomous systems gain a foothold, maintain human oversight to adhere to AI 
ethics guidelines; make guidelines part of the organizations’ culture and workflow 
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